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DUNKIN' DONUTS APPOINTS TWO FOOD & BEVERAGE INDUSTRY LEADERS TO FILL SPOTS IN

OPERATIONS AND MARKETING

CANTON, Mass. (June 25, 2010) - Dunkin' Donuts, America's favorite everyday, all-day stop for coffee and baked goods, today announced the appointment of

two senior-level strategic hires to support the brand’s ongoing focus on leadership marketing and operational excellence. Dan Saia, Vice President of Consumer

Engagement, and Weldon Spangler, Regional Vice President, Midwest, bring a wealth of experience within the food and beverage industry and successful track

records representing some of the world’s most prominent retail brands.

With more than 20 years of experience in strategic marketing for some of the world’s most prominent food service brands, including 11 years at YUM! Brands,

Daniel Saia has joined the company as Vice President of Consumer Engagement. Mr. Saia will be responsible for the creation, development and execution of

Dunkin’ Donuts’ advertising, media and interactive strategies and plans, working closely with Dunkin’ Donuts franchisees to develop innovative advertising

campaigns and consumer messaging to support sales growth and enhance brand equity. He will report to John Costello, Chief Global Customer & Marketing

Officer.

Most recently, Saia served as Vice President, Marketing and Communications at YUM! Brands, where he was responsible for 52 business units globally. In that

position he oversaw leading global brands such as KFC, Pizza Hut and Taco Bell and was part of the management team that delivered six consecutive years of

double-digit sales increases. Earlier in his tenure with YUM!, Saia served as Senior Director Advertising for YUM!’s International Division.

Prior to joining YUM!, Saia was Vice President, Global Account Director, with Leo Burnett Worldwide where he was responsible for the development and

implementation of the advertising and marketing plans for several multinational companies, including McDonald’s, Kraft General Foods and Kellogg. He began his

career with the Xerox Corporation.

“Dan has a long history of developing creative marketing strategies and programs that have delivered results for some of the most respected companies in our

industry,” said John Costello, Dunkin’ Brands Chief Global Customer & Marketing Officer. “We are thrilled to have Dan on board helping to lead our continued

efforts to grow the Dunkin’ Donuts’ brand."

Weldon Spangler, whose background includes both Starbucks and Taco Bell, has joined Dunkin’ Donuts as Regional Vice President, Dunkin’ Donuts Midwest.

Mr. Spangler will be responsible for translating the company’s business strategy into day-to-day execution at Dunkin’ Donuts restaurants in the Midwest region.

He will report to Paul Twohig, Brand Operating Officer.

Most recently, Spangler served as a Division Vice President for Knowledge Learning Corporation. In this capacity, he was responsible for the general

management of KinderCare Learning Centers in nine regions which included serving more than 100,000 children and 28,000 employees. As a Division Vice

President, he led both field operations and operations services and worked to ensure the development and implementation of key initiatives to support business

needs.

Prior to joining Knowledge Learning Corporation, Spangler spent nearly 15 years with Starbucks in positions of increasing responsibility. His last position with that

company was Regional Vice President for the Pacific Northwest Region of Starbucks where he oversaw the operations, regional marketing, human resources and

store development for more than 600 retail stores. He began his career at Taco Bell, overseeing field operations in several markets as a District Manager and

Zone Manager.

“Weldon has extensive operations leadership experience and has delivered strong results in very competitive retail environments," said Paul Twohig, Dunkin’

Donuts Brand Operating Officer. "As part of the Dunkin’ Donuts operations leadership team, he will be extremely instrumental in helping us deliver on our goals

for operational excellence, outstanding guest service and franchisee profitability.”

###

About Dunkin' Donuts

Founded in 1950, Dunkin' Donuts is America's favorite every day, all-day stop for coffee and baked goods. Dunkin' Donuts is a market leader in the regular/decaf

coffee, iced coffee, hot flavored coffee, donut, bagel and muffin categories, and the largest coffee and baked goods chain in the world. Dunkin' Donuts has

earned the No. 1 ranking for customer loyalty in the coffee category by Brand Keys for four years running. The company has more than 9,000 restaurants in 31

countries worldwide. In 2009, Dunkin' Donuts' global system-wide sales were more than $5.6 billion. Based in Canton, Massachusetts, Dunkin' Donuts is a

subsidiary of Dunkin' Brands, Inc. For more information, visit www.DunkinDonuts.com.
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